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Renaissance Awards Guide

Join your colleagues and show your
support for IABC by placing an ad in the
2014 full-color program guide to who's
taking home the awards.

2014 IABC Detroit’s Communicator of the Year to be presented to:
Andrew Hetzel

Vice President, Corporate Communications,

Blue Cross Blue Shield of Michigan

Award winners will be announced during the evening’s presentation in
Communication Research Management

Communication Management

Communication Skills

Communication Training and Education

Best of Show in each category will also be announced

Student Achievement Award Winner: Kaitlin R. Prakken, University of Michigan

Advertising Rates:

Inside Front or Inside Back $275

Back Page - 7.75” x 10.25” $250

Full Page - 7.75” x 10.25” $175

Half Page - 7.75" x 5” $150 P
Quarter Page - 3.75” x 5” $100 298

Please submit ads in the following file formats: high resolution PDF.
Ads can be directed to: Eric Longs, eric@eclipsecreative.com
Payment can be sent to: Nancy Skidmore, nskidmore@earthlink.net 1/4 Page | Full Page




